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1 Origin of the Monitoring

In 2004, a cooperation agreement between Guilin and the United Nations World Tourism Organisation proposed the

inclusion of Yangshuo’s tourism data in Indicators of Sustainable Development for Tourism Destinations - A Guidebook

(UNWTO, Madrid, 2012). On 26 July 2005, the first tourism sustainable development observatory was officially established

in Yangshuo and inaugurated in October 2009, marking the official launch of long-term sustainable development monitoring

in Yangshuo.

 In September 2010, the United Nations World Tourism Organisation (UNWTO) and Sun Yat-sen University signed a cooperation agreement

to establish the UNWTO Monitoring Centre for the Sustainable Tourism Observatories (UNWTO MCSTO). The Monitoring Centre is

responsible for managing and monitoring sustainable tourism development observatories in China and the Asia-Pacific region in the future,

ensuring the monitoring work is carried out in a sustainable, comprehensive, and effective way.

 Since August 2006, the Centre for Tourism Planning and Research at Sun Yat-sen University has successfully completed the monitoring of

sustainable tourism development in Yangshuo from 2006 to 2021 based on the indicators and methods of the UNWTO GOST project,

focusing on indicators of the impact of tourism development on Yangshuo’s natural resources, ecological environment, and social and

cultural aspects. The monitoring has also analysed and assessed the state of tourism development, identified problems in the tourism

development of Yangshuo and introduced corrective and remedial measures.

 The project has received full recognition from the UNWTO and has promoted the sustainable development of Yangshuo’s tourism.



2 Methodology and Process

 Time span and monitoring team

• 2022.7.1-9，(9 days)

• 16 members from School of Tourism Management of SYSU（1 professor, 2 doctors, 6 masters,7 undergraduates）

 The Monitoring Content

• Topic-based research：tourism and community, tourist satisfaction

Tourism and recovery in the pandemic, Health and safety,

Tourism planning and control, Tourism and environmental protection

 The Monitoring Object

• Domestic tourists, government department,

Community residents, owners of small and medium-sized business

• Local and non-local employees

 The Monitoring Coverage

• Important tourist attractions (Yulong River, Xingping Ancient Town,

Yangshuo West Street, Yulong Village…)

 The Monitoring Methods

• Questionnaire, focus group, interviews, video-shooting and photo-taking Monitoring Team



 Field research and interview

• Paying field visits to typical tourist communities (Jiwodu Village, Yulonghe Village, Xingping Ancient

Town, etc.) and tourist attractions (Yangshuo West Street, Shili Gallery, Xanadu, etc.)

 Seminar

• Holding a forum with members of various departments of the county government and

representatives of various township governments, tourism enterprises, hotels and lodging operators,

and online celebrities to communicate the current situation and pain points of the tourism in

Yangshuo under risk.

 Video-taking and photo-shooting
• Documenting the shopping space in the surrounding blocks of Yangshuo West Street, Yangshuo

ancient buildings and living space, natural environment, tourist attractions to develop

comprehensive and systematic visual data and information

2 Methodology and Process

 “Three questions per day” team discussion
• Summarizing gains and challenges based on the daily monitoring situation; Each person proposes

three research questions to explore various aspects of sustainable tourism development in Yangshuo.

 Questionnaire

• Using simple random sampling and convenient; Questionnaires and interviews were conducted

among local residents, tourists, tourism employees and employers. 291 questionnaires were

collected from residents, 388 questionnaires from tourists, 48 questionnaires from tourism

employers, and 114 questionnaires from employees.



2 Methodology and Process

 Glimpse of monitoring

Professor Sun discusses with team members

In-depth dialogue with 

business owners
Interview at Yulong Homestay

Interviewing members of 

Village Committee

Sending questionnaire Seminar “the recovery of 

tourism under risk”

Principal Li of Omeida Language College 

communicates with team members

Sending questionnaire



3 Monitoring Report (results）

3.1 Tourism and community

 Communi t ies  and  res iden ts  a re  impor tan t  pa r t ic ipants  in  t ou r ism deve lopment ,  and  th i s  mon i to r ing  exp lo res  res iden ts '  

a t t i t udes  towards  the  impact  o f  t ou r i sm on  communi t ies  by  ques t ionnai re  and  in te rv iew.

 I t  ma in ly  exam ines  res idents '  ove ra l l  pe rcept ion  o f  t ou r ism deve lopment ,  economy,  cu l tu re ,  env i ronment ,  and  o ther  

aspects  o f  Yangshuo.  The  in te rv iew ma in ly  cove rs  res iden ts '  unders tand ing  o f  sus ta inab le  tou r i sm deve lopment ,  

communi ty  pa r t i c ipa t ion,  wea l th  gap ,  cu l t u ra l  exchange,  hea l th  ca re ,  po l lu t ion ,  and  o ther  aspects .

 Pub l ic  op in ion  about  t he  e f fec ts  o f  t ou r ism deve lopment

Res idents '  overa l l  sat i s fact ion wi th  tour i sm development  in  

Yangshuo has  improved.  Most  res idents  ho ld a  suppor t i ve  

at t i tude and af f i rm many pos i t i ve  impacts  of  deve lop ing 

tour i sm,  inc luding increas ing job  oppor tuni t ies  and 

invo lvement  in  the  tour i sm deve lopment  process .

However,  res idents  have  a l so  ment ioned some problems,  

such  as  po l lut ion and the  pandemic .  Most  be l ieve that  

good env i ronment  i s  the  foundat ion of  tour i sm,  and that  

tour i sm has  a  s ign i f i cant  impact  on  env i ronment  that  

cannot  be  ignored.  In  addi t ion ,  some res idents  sa id  that  

natura l  d i sasters  and the  COVID -19 had a  negat ive  impact  

on  tour i sm. Figure 3-1-1  Yangshuo Residents’overall perception of 

tourism development
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3 Monitoring Report (results）

3.1 Tourism and community

 R e s i d en ts  a r e  s e n s i t i ve  t o  e c o n o mi c  i m p a ct  o f  t o u r i sm ,  a n d  t h e i r  p e r c ep t i on  a r e  o f  tw o  s i d e s

Rising prices and uneven distribution of profits 
negatively impact individuals

Residents affirm the positive role of tourism 

in economic growth, but they are less 

satisfied about income level than before

Figure 3-1-3 Negative feedback

Figure 3-1-2 Positive feedback of tourists on 

economic impact of tourism
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3 Monitoring Report (results）

3.1 Tourism and community

 Less than half of residents hold that tourism 

creates severe air,  water and noise pol lution.

The most prominent problem is traffic 

congestion, but it  is  less serious than last year.

Figure 3-1-5 Positive feedback
Figure 3-1-4 Negative feedback of tourists on

environmental impact of tourism

Most residents support the active role of 

tourism in improving environmental quality. 

They bel ieve the pol lution problem is 

getting more attention. Tourism 

development and enhancing measure wil l  

increase public awareness.
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3.1 Tourism and community

 Most residents recognize the positive role of tourism in improving social culture and do not quite feel the 

negative impact in this regard. Community residents’ awareness of participation in tourism has improved but 

their opportunities are limited. 
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3 Monitoring Report (results）

Figure 3-1-6 Positive feedback of residents on cultural impact of tourism
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旅游发展促进了本地手工艺品发展 Figure 3-1-7 Community residents participation in tourism
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We will be considered in the process of decision-making

I acquired information about government policy
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Tourism promotes cultural communication

I would like to communicate or make friends with tourists

Local tourism increases my urge to travel elsewhere

I get used to and enjoy the changes brought by tourism

Tourism makes me proud of hometown

Tourism enriches cultural and festive activities

Tourism makes more people promote traditional culture



3 Monitoring Report (results）

3.2  Tourist satisfaction

The survey aims to predict tourist behaviors. Tourist satisfaction is the source of competitiveness of destination.

 Behavioral  features of  tourists
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Figure 3-2-1 Travel styles of domestic tourists
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Internet and recommendation from friends 

and family are chief sources of information

The proportion of independent tours and 

group tours with friends or family has 

increased, while the proportion of  individual 

group tours has decreased significantly

Traffic, accommodation, dining and introductory 

information are most desirable. In 2022, the 

attention to public health and pandemic policy 

increased.

Figure 3-2.2 Access to travel information 

of domestic tourists Figure 3-2-3 The most desirable information

Self-guided tour                                                                        others

Group tour

Group tour with family

Organized by workplace

Conference & research

Journal  Internet   TV                 Book                 Others

Travel agency 

Friend  recommendation 

Transportation                                                                           Others

Accommodation                                       Pandemic policy 

Food            Fee  Weather    Security        

Introduction to spots Fee 

Culture         Hygiene  



3 Monitoring Report (results)

3.2 Tourist Satisfaction

监测项目 具体监测指标 平均值 方差 赞同程度 

                                                                                       

出游动机 

旅游是我的爱好 4.05 0.724 78.2% 

工作/商务出差 2.65 1.709 28.2% 

公司、单位奖励旅游 2.72 1.716 31.1% 

探亲访友、和亲朋好友相聚 3.39 1.644 54.9% 

体验自然风光 4.23 0.808 84.7% 

体验当地文化与美食 4.16 0.835 78.1% 

摄影、拍照 4.04 0.920 75% 

缓解压力 4.12 0.806 80.1% 

结交新朋友、拓展关系 3.42 1.425 49.1% 

改变生活节奏、摆脱常规 3.78 1.090 64.8 

参观出名的地方 3.86 0.921 68.9% 

参加户外活动 3.81 0.873 66.2% 

去大家没有去过的、或者大家都

想去的地方 

3.88 1.039 70.5% 

疫情后，当地旅游产品促销优惠 3.04 1.419 34.8% 

疫情后，景区游客密度降低 3.54 1.213 51.7% 

疫情后，我希望通过旅游来帮助

旅游业复苏 

3.50 1.148 47.5% 

疫情后，我希望通过旅游来帮助

国家经济复苏 

3.53 1.161 50.2% 
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Domestic tourists travel mainly by train, and the proportion of self-driving tour continues to 

increase significantly. The proportion of tours by electromobile in the county is the highest, and 

the main transportation means for tourists are electromobile, self-driving, taxis, and walking.
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Affected by the normalization of pandemic 

prevention and control, the proportion of 

short-term tours has increased, which is the 

mainstream travel style of domestic tourists. 

The proportion of long-term tours has 

increased slightly.
Figure3-2-6 Length of stay of domestic tourists

Figure3-2-1 Motivations of domestic 

tourists who travel to Yangshuo

Dominant motivations are to enjoy natural 

landscape, local culture and cuisine, take photos 

and release pressure

＜1day          1-3 days          4-7 days        8-15 days     ＞15 days

Train          Plane             Bus          Car                 Ship          Others

Figure3-2-4 Means of transportation of 
domestic tourists

Electromobile Car       Bike      Taxi         Ship         Bus       Walk    Others

Figure3-2-5 Means of transportation that 
domestic tourists use in Yangshuo county

Item                 Indicator                                   Average value        Variance     Degree of agreement

Travel 

motive

Travel is my hobby 

Work/ Business trip

Incentive trip of workplace

Visit family and friends

Enjoy natural scenery

Enjoy local culture and food

Take photos

Release stress

Make new friends

Change the pace of life

Visit famous spots

Experience outdoor activity

Visit rarely-visited places or 

places that all want to visit

Post-covid discounts

Less tourists after the pandemic

I hope to improve tourism by 

travelling after the pandemic

I hope to recover economy by 

travelling after the pandemic
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3.2 Tourist Satisfaction
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家庭旅馆 青年旅舍 酒店

The most preferred accommodation choices for domestic 

tourists are family hotels and star hotels. The proportion 

of youth hostels has slightly increased. From 2020 to 

2022, the proportion of domestic tourists choosing family 

hotels has decreased significantly.
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Compared with the proportion of tourists with low 

consumption in 2019-2020, the number in 2022 has 

decreased, which is basically the same as in 2021. The 

proportion of tourists with medium to high consumption 

(1001-2000) has increased in 2022.

Figure 3-2-8 Expense of domestic tourists per personFigure 3-2-7 Accommodation of domestic tourists

Family hotel                    Youth hostel                            Hotel ≤500                  501-1000            1001-1500             1501-2000            ＞2000 
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3.2 Tourist Satisfaction

监测项目 具体监测指标 平均值 方差 赞同程度 

旅游 

资源 

自然 

自然资源丰富，景色优美 4.20 0.53 84.9% 

漓江水质状况好 3.66 0.79 56.9% 

遇龙河水质状况好 4.14 0.80 59.7% 

阳朔山水甲桂林 3.81 0.83 65.7% 

文化 文化景观具有地方风情 3.94 0.72 71.9% 

 
Natural landscapes and local customs are the most cherished tourism

resources of Yangshuo. The water quality of the Lijiang River and the Yulong

River greatly affects tourists’ experience. Tourists are very pleased with Yulong

River, but not with Lijiang River, whose water quality is not good. In the future,

efforts should be strengthened to protect and promote folk art culture,

highlighting and amplifying Yangshuo's own cultural characteristics.

Tourists are basical ly satisf ied with the 

tourism service of Yangshuo. Fol lowing 

aspects should be given attention:

➢ Transportation convenience has been improved, but  

management needs to be strengthened 

➢ Tourists' satisfaction with facilities in scenic spots has increased, 

but the service needs to be improved

➢ Tourists satisfaction with catering is low, even lower than the 

pre-covid level, which deserves the attention of responsible 

sectors and departments

➢ Accommodation services has improved, but safety and hygiene 

condition need to be further enhanced 

➢ Despite the declining satisfaction with entertainment and 

shopping services, the problem of commodity homogenization 

has been less prominent, indicating the high-quality 

development of Yangshuo tourism

Figure3-2-9 Tourists’ feedback on tourism resources

Item                                Indicator                             Average value      Variance     Degree of agreement

Tourism

Resources     Nature

Culture        Cultural elements are special

Rich natural resources and beautiful scenery

Good water quality of Li River

Good water quality of Yulong River

Landscape of Yangshuo is the best of Guilin
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3.2 Tourist Satisfaction

监测项目 具体监测指标 平均值 方差 赞同程度 

旅

游

环

境 

景区环

境 

景区环境干净 3.77 0.721 55.7% 

游客数量恰当，景区不拥挤 3.78 0.682 68.4% 

人文环

境 

当地居民友好 3.85 0.747 72.0% 

社区治安状况好 3.84 0.698 70.8% 

当地商业氛围过于浓郁 3.95 0.639 75.1% 

与不同国家/地区的游客互动方便 3.61 0.684 55.8% 

 

监测项目 具体监测指标 平均值 方差 赞同程度 

民俗风情 

少数民族宗教活动体验好 3.46 0.833 47.2% 

少数民族婚俗活动体验好 3.39 0.853 43.1% 

少数民族节庆活动体验好 3.44 0.832 47.4% 

少数民族民居独特 3.51 0.789 52.2% 

少数民族饮食独特 3.53 0.841 52.1% 

 
Regarding the environment of scenic spots, tourists believe that it 

has become more pleasant and less crowded. In addition, tourists 

are generally satisfied with the cultural environment of Yangshuo. 

Surprisingly, compared to the data of the past four years, tourists' 

perception of the commercial atmosphere in Yangshuo shows a 

fluctuating downward trend.

Tourists’ satisfaction with local culture is low, and the overall 

level is the same as in 2021. It is important to consider how to 

tell the good stories of Yangshuo in an impressive way by 

activating its cultural resources and creating cultural tourism 

products in the future.

Figure 3-2-11 Tourists’ feedback on environment Figure 3-2-10 Tourist’ feedback on local culture and custom

Item                                           Indicator                 Average value   Variance   Degree of agreement Item                                 Indicator                             Average value   Variance   Degree of agreement

Scenic 

environment

Cultural

environment

Environment

Clean

Not crowded

Friendly residents

Secure community

Too commercial

Easy to communicate with tourists from other places

Folk

culture

Good religious activity

Good wedding activity

Good festive activity

Unique houses

Unique food
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3.2 Tourist Satisfaction

1.10%
4.50%

26.40%

57.00%

11.00%

Figure 3-2-12 Overall satisfaction with

travel experience in Yangshuo

12%

70.20%

17.80%

Figure 3-2-13 Expectation of 

domestic tourists

73.10%

9.10%

17.80%

56.50%

11%

32.60%

➢ Against the backdrop of fierce competition in national tourism industry, Yangshuo needs to improve its tourism products and 

services, continue to promote high-quality tourism development, and further optimize its image as a destination through 

marketing and branding activities to enhance tourists’ willingness to  recommend it

Figure 3-2-14 Tourists’ willingness to revisit Figure 3-2-15 Tourists’ 

willingness to recommend

➢ Satisfaction and expectation：Tourists are generally satisfied with Yangshuo, but the overall trend is downward

➢ Willingness to revisit and recommend: Tourists’ willingness to revisit and recommend in 2022 is stronger than in 2019 

(pre-covid), but since the outbreak of pandemic, there has been a downward trend. It might have something to do with 

the uncertainty caused by pandemic and the shortcomings of supply condition of Yangshuo
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3.3 Tourism development and recovery in the pandemic

 Tour ism as the p i l lar  industry of  Yangshuo,  is  damaged by the pandemic. The moni tor ing a ims to  explore tour ism 

development and recovery in  the pandemic through quest ionnaire and in terview

 I t  main ly examines a to tal  o f  14 ind icators in  s ix aspects,  inc luding Yangshuo's tour ism revenue,  GDP and f inance,  

industr ia l  s t ructure,  investment  envi ronment,  social  employment,  and bus iness development.  I t  deeply analyzes 

the per formance of  Yangshuo's tour ism industry in  the pandemic and i ts  fu ture recovery and development.

Af fec ted  by  the  pandemic ,  t he  tou r ism has  su f fered   se r ious  impac t ,  

w i th  a  p rec ip i tous  dec l ine  in  the  number  o f  tou r is t s  and  tour i sm income.  

In  2020,  under  the  s t rong  leadersh ip  o f  t he  Pa r t y  and  people ' s  

gove rnments  a t  a l l  l eve ls ,  t he  domes t i c  s i t ua t ion was  e f fec t ive ly  

con t ro l l ed,  and  the  tou r ism was  p repared f o r  recove ry.

However,  up  to  now,  the  pandemic  has  no t  ye t  ended,  and  loca l  

ou tb reaks  in  Ch ina  have  been occas iona l l y  repor ted .  I n  t he  f i r s t  ha l f  o f  

2022 ,  ma jo r  t ou r is t  sou rces  in  Yangshuo,  i nc lud ing  the  Pea r l  R ive r  

De l ta  and  the  Yangtze  R ive r  De l ta ,  exper ienced  la rge -sca le  ou tb reaks ,  

wh ich  a lso  h indered  the  recovery  o f  t ou r ism.

However,  f rom the  pe rspec t ives  o f  coun t ry,  des t ina t ion,  t ou r is t s ,  and  

res iden ts ,  Yangshuo 's  tou r ism s t i l l  has  cons iderab le  res i l ience . Figure 3-3-1 Tourist Reception and Total Consumption in 

Yangshuo County from 2018 to 2021
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The secondary  indus t ry  has  c lear ly  made way 

f o r  t he  te r t i a ry  i ndus t ry,  and  the re  has  been 

no  s ign i f i can t  change in  the  indus t r ia l  

s t ruc tu re  in  t he  pandemic .

F igu re  3 -3 -2  Indus t ry  s t ruc tu re  o f  Yangshuo

Modern agr icul ture achieved qual i ty development,  

and the pace of  industr ia l  t ransformat ion increased

F igu re  3 -3 -3  Added va lue  o f  

Yangshuo’s  a lg r i cu lu re
F igu re  3 -3 -4  Added va lue  o f  Yangshuo ’s  

indus t ry

Tour ism has become increasing ly 

unstable and vu lnerable,  and has 

been affected by increased downward 

pressure on the economy,  natural  

d isasters,  and publ ic  heal th events.

F igu re  3 -3 -5  Added va lue  o f  

Yangshuo 's  te r t i a ry  i ndus t ry
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3.3 Tourism development and 
recovery in the pandemic

 Industr y  structure

1st industry 2nd industry 3rd industry

Growth rateAdded value of 1st industry 

(0.1 billion yuan)

Added value of 2nd industry 

(0.1 billion yuan)
Growth rate

Growth rate
Added value of 3rd industry 

(0.1 billion yuan)

2012      2013     2014      2015    2016      2017      2018    2019      2020

2012 2013    2014    2015   2016   2017   2018   2019  2020 2012 2013   2014  2015   2016   2017   2018   2019  2020

2012 2013   2014  2015   2016   2017   2018   2019  2020
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 In  terms of  investment envi ronment ,  the number 

of  pro jects and investment is  lower than before 

the pandemic. There are many publ ic ut i l i ty 

projects and real  estate pro jects under 

construct ion and newly contracted, resul t ing in  a 

chi l l  in  decl ine of  tour ism investment .

✓ Government plays a vital  role in attracting 

investment for enterprises,  improving 

relevant ser vice and infrastructure

✓ Tourism witnesses its supply exceeds the 

demand in the pandemic.  Some business 

owners are incapable to invest to expand 

production. Many sectors in tourism are in 

predicament.  

✓ The conf idence of  smal l  business owners in  

tour ism market keeps decl in ing, but  they st i l l  

expect  the s i tuat ion to get  bet ter in  2023

Figure 3-3-6 The confidence in tourism market of 

small business owners in Yangshuo

3.3 Tourism development and recovery in the pandemic

非常没信心 没信心 一般 有信心 非常有信心

2020年 2 7 19 11 5
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2023年 4 4 18 14 4
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3.3 Tourism development and recovery in the pandemic

 The effect of tourism on employment

With regard to English learning, many employees keep it  as a habit ,  but what they learn can not 

be well  applied in practice. Most worker at the entr y level do not receive quality education, and 

the reduction of foreign tourists affects their  motivat ion of learning English.

Figure 3-3-7  The attitudes of residents towards 

“Tourism brings more job opportunities”

90.4% of  res idents agree that  tour ism development br ings 

them more job opportuni t ies,  surpassing the percentage in  

2019 (85.6%).  I t  has become a consensus that  tour ism 

boosts employment;  when tour ism faces advers i ty,  

res idents wi l l  bet ter  understand i t .

71.7% of  Employees surveyed are loca l  res idents,  qu i te 

c lose the percentage in  2019(71.7%) .  Among non - local  

res idents,  on ly 10.9% come f rom Gui l in;  employees of  

Yangshuo tour ism are main ly local  people,  which can 

reduce the impact o f  pandemic .

非常不同意 不同意 中立 同意 非常同意

2019年 0.72% 19.96% 11.69% 58.27% 27.34%

2022年 0.71% 1.07% 7.83% 47.69% 42.70%
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Figure 3-3-9 Structural difference of shops

Figure 3-3-8 Target customers of shops

T h e  o l d  u r b a n  a r e a  o f  Ya n g s h u o  c a n  b e  

d i v i d e d  i n t o  t h r e e  p a r t s .  P a r t  1  c o n t a i n s  

m a n y  p u b l i c  i n s t i t u t i o n s ,  i n c l u d i n g  t h e  

Ya n g s h u o  C o u n t y  G o v e r n m e n t ,  w h i c h  i s  

t h e  p o l i t i c a l  c e n t e r  o f  Ya n g s h u o  a n d  a l s o  

p e r f o r m s  c o m m e r c i a l  a n d  r e s i d e n t i a l  

f u n c t i o n s ;  P a r t  2  c o n t a i n s  t h e  f a m o u s  

W e s t  S t r e e t ,  w h i c h  i s  t h e  c o m m e r c i a l  

c e n t e r  a n d  i m p o r t a n t  t o u r i s t  a t t r a c t i o n  o f  

Ya n g s h u o ;  A r e a  3  c o n t a i n s  Ya n g s h u o  P a r k  

a n d  i t s  n e a r b y  r e s i d e n t i a l  a r e a s ,  a s  

s h o w n  i n  t h e  f o l l o w i n g  f i g u r e .

3.3 Tourism development and recovery in the pandemic

 Business development 14.5
0%

42.9
4%

42.5
7%

区域1 区域2 区域3

面向两者 152 184 125
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Types of shop Number in 

2019

Percentage in 

2019

Number 

in 2021

Percentage in 

2021

Hotels A 298 12.8% 181 16.3%

Restaurants B 515 22.3% 296 26.7%

Bars C 60 2.5% 41 3.7%

Souvenirs D 167 7.2% 129 11.6%

Tourism service E 84 3.6% 29 2.6%

Chinese health care F 72 3.1% 34 3.0%

Foreign language school G 3 0.1% 1 0.1%

Public service H1 65 2.8% 31 2.8%

Household article H2 224 9.6% 133 12%

Clothing H3 228 9.8% 127 11.5%

Others H4 549 23.7% 79 7.1%

Empty shop I 57 2.5% 27 2.4%

Total 2322 100% 1108 100%

Figure 3-3-1 Categories of shops in Yangshuo in 2019, 2021
Resident Tourisit Both

Both

Tourist

Resident

Area 1 Area 2 Area 3
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F igu re  3 -3 -10 Sma l l  bus iness  owners ’

pe rcep t ion o f  l oca l  env i ronment

F igu re  3 -3 -11  Pe rcentage  o f  

recogn i t ion  o f  each  f ac to r

F igu re  3 -3 -12 Sma l l  bus iness  

owners ’ response  to  the  pandemic

非常不同

意
不同意 中立 同意 非常同意

安全 4.17% 0.00% 6.25% 31.25% 58.33%

宜居 4.17% 0.00% 10.42% 33.33% 52.08%

值得投资 2.08% 6.25% 20.83% 33.33% 37.50%

休闲令人满意 2.08% 4.17% 25.00% 25.00% 43.75%

商业化氛围太浓 2.08% 4.17% 35.42% 33.33% 25.00%

西街吸引力下降 2.08% 10.42% 27.08% 27.08% 33.33%
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 Business development
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影响企业/所在行业恢复的主要问题（可多选）Factors that affect  enterprise recovery      

Response & measure

Secure

Inhabitable

Investable

Relaxing

Commercial

Less attractive

Strongly disagree  Disagree Neutral          Agree     Strogly agree

Pandemic management         Fund             Lack of talent                         Others

Policy support        Financial policy          Technical problem

Saturated industry

F ig u r e  3 - 3 -13  T he  p r ob lems  t ha t  a f f ec t  t he  r ec ove ry  

o f  en t e rp r i ses  ac c o rd ing  t o  s m a l l  bus ines s  owne r s

P s y c h o l o g i c a l  c o n d i t i o n  a n d  s o c i a l  

b e h a v i o r  o f  s ma l l  b u s i n e s s  o w n e r s :

P o o r  b u s i n e s s  c o n d i t i o n ;  t h e  p a n d e mi c  

b e c o me s  t h e  mo s t  b i g g e s t  i n f l u e n c e r ;  h i g h  

s a t i s f a c t i o n  w i t h  l i f e  i n v e s t me n t ;  

e x c e s s iv e  c o mme r c i a l i z a t i o n  i s  

p r o b l e ma t i c ;  o w n e r s  a r e  t i r e d  o f  p a n d e mi c  

p r e v e n t i o n  a n d  c o n t r o l  b u t  s t i l l  r e t a in  

c o n f i d e n c e

Rent       Salary    Cost             Consumer ability                      Policy

Competition        Pandemic    Tax      

1 Decreased salary 2  Lay-off  3 Stop operation 4 Online operation 5 Improve 

management  6 Staff training  7 Seek government help  8 Cooperate with others  

9 Innovate products and services 10 Wechat business  11 Cooperate with other 

platforms 12 Cooperate with industry association

1      2        3      4       5      6       7       8       9      10    11    12 
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Figure 3-3-14 The impact of pandemic on employment and reemploymentFigure 3-3-2 Average satisfaction of  minor factors in employees satisfaction with job

In  response to  the pandemic,  the income and job 

opportuni t ies of  employees decrease,  whi le  the i r  

mobi l i ty and f lexib i l i ty increase.

3.3 Tourism development and recovery in the pandemic

 Business development

影响维度 监测指标 2022（2019）年平均满意度水平

工作待遇

工资水平 3.17（3.43）

3.32（3.54）
奖励制度 3.40（3.37）

休假制度 3.51（3.61）

晋升前景 3.23（3.75）

企业认知

部门职责 3.67（3.88）

3.55（3.79）
经营状况 3.60（3.74）

发展目标 3.48（3.60）

短期目标落实 3.46（-）

I n t e r m s o f h o r i zo n t a l c o m p a r i s o n , e m p l o ye e s ' s a t i s f a c t i o n w i t h j o b

p a y i s g e n e r a l l y l o w e r t h a n t h e i r s a t i s f a c t i o n w i t h t h e c o m p a n y.

T h i s i n d i c a t e s t h a t e m p lo ye e s h a ve a r e l a t i ve l y p o s i t i v e v i e w o f t h e

c o m p a n y, b u t a r e s l i g h t l y d i s s a t i s f i e d w i t h t h e i r s a l a r y. O n t h e

o t h e r h a n d , i t i n d i c a t e s t h a t t h e m a n a g e m e n t o f t h e c o m p a n y i s

r e a s o n a b le , b u t t h e l e v e l o f p a ym e n t n e e d s t o b e im p r o v e d . I n

t e r m s o f l o n g i t u d i n a l c o m p a r i s o n , e x c e p t f o r t h e b a s i c s a t i s f a c t i o n

o f t h e r e w a r d m e c h a n i s m , a l l l e v e l s a r e l o w e r t h a n i n 2 0 1 9 ,

i n d i c a t i n g t h a t t h e im p a c t o f t h e p a n d e m ic o n e n t e r p r i s e s h a s

a f f e c t e d e m p lo ye e s a t i s f a c t i o n .

1 2 3 4 5

总体影响 1.75% 5.26% 36.84% 39.47% 16.67%

变化情况 26.32% 32.46% 24.56% 13.16% 3.51%

恢复情况 12.28% 21.05% 36.84% 27.19% 2.63%

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

30.00%

35.00%

40.00%

45.00%
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Note ： “ 1 ” means s l igh t in f luence , p rominen t decrease ,

p rominen t de te r io ra t ion , “ 5 ” means b ig impac t , p rominen t

inc rease , p rominen t improvement
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Dimension            Indicator                          2022 (2019)Average Satisfaction
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• Food safety and qual i ty：steady improvement  in  food 

safety and hygiene condi t ion

• Cater ing Hygiene：Effor ts  in  superv is ion increase and 

cater ing hygiene s ign i f icant ly  improves .  In  366 

quest ionna i res for  tour is ts ,  the average va lue of  the food 

safety re la ted i tem "Food and beverage hygiene and safety 

here"  reached 3.37 (1 -very d isagree,  5 -very agree) . ,  The 

overa l l  percept ion of  food hygiene and safety is  pos i t ive ,  

wi th  most  tour is ts '  sat is fac t ion being neutra l  or  above.

Figure 3-4-1 Tourists perception of food hygiene
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 Hygiene of public space

• Water quality：Government continues the major environmental sanitation 

control and partially completes the rural drinking water project. Nearly 60 

million yuan has been invested in ecological restoration and landscape 

improvement of the Li River. The protection, utilization, and management 

of the Li River scenic spots adhere to the principles of scientific planning, 

unified management, strict protection, and sustainable utilization.

• Disease control：The efficiency increases and medical service improves. 

• Pollution：noise pollution has become less severe

 Food safety

3 Monitoring Report (results）

3.4  Health and safety 

Strongly agree     Agree Neutral      Disagree    Strongly disagree

Item             Strongly agree     Agree Neutral      Disagree    Strongly disagree

Percentage

Number of tourist



 Hygiene of public space
Hygiene of scenic spots：the environment is clean but tourists are less 

satisfied than last year

Figure 3-4-2 Tourist perception of the environment quality
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 Emergency response in flood time
• Warning and flood control should be enhanced
Compared to last year, Yangshuo was hit by a more devastating flood in June this year, 

and there was impeded information transmission. But during the flood and recovery 

period, people worked together to fight the flood and rebuilt their homes. In the future, 

more attention should be paid to flood control, clear responsibility chains, and timely  

warning.

 Public security 
• Accommodation：tourists are satisfied 

• Security：The public security situation in Yangshuo is always at the 

forefront of Guilin City, and the overall social situation is harmonious 

and stable. Most tourists believe that the public security situation in 

Yangshuo is good.

• Crime rate and medical service：steady improvement of medical 

service and crime rate decreases
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Figure 3-4-3 Tourist perception of accommodation safety
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3.4  Health and safety
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 Summary
➢ Thanks to the efforts of Yangshuo County government to actively promote food safety, environmental hygiene, 

disease control, social security and emergency management, the situation in Yangshuo is generally good, providing 

a safe living environment for residents, good travel experience for visitors, and sound recovery of local tourism after 

the pandemic.

➢ Enhance public security; create a safe and satisfactory environment

• In general, the supervision of food hygiene and safety is strengthened and tourist satisfaction has improved compared to last year. In terms 

of security, nearly 10% of tourists disagree that Yangshuo has a secure environment, so there is still room for improvement, especially in 

spots such as West Street, which are mainly visited at night. Tourists' perception of security and safety largely affect their consumption 

behavior in these places

• According to statistics, the security of accommodation and social management is basically good, which should be maintained in the future

➢ Pandemic control and post-flood recovery are effective; normalized emergency management should be enhanced

• After each round of small-scale outbreaks in China, local screening was quickly conducted in Yangshuo. During that period, all efforts were 

efficiently made in Yangshuo, with no local or aggregated cases occurring and no medical personnel infected 

• In terms of flood prevention and control, the county government issued the "Yangshuo County 2021 Geological Disaster Prevention and 

Control Program“. The 2022 flood caused great property damage in Yangshuo, so government should continue to strengthen  regular 

emergency management  in the future, and optimize the early warning mechanism to ensure the effective dissemination of information

3 Monitoring Report (results）

3.4 Health and safety



➢ Enhance the management of tourist flow in peak season in order to improve travel experience

• The majority of tourists are basically satisfied with food hygiene, environment quality, accommodation security 

and social management

• Tourists have higher demands on the scenic environment, especially the infrastructure such as toilets. They are 

less satisfied with toilets than accommodation social security. Toilets in some scenic spots such as West Street 

still have the problems of low quantity, unreasonable distribution, poor quality and lack of management, which 

negatively affects the destination image, so Yangshuo must pay due attention to it.

• During the peak season, the management of tourists flow is important. The planning and management of 

visiting routes should be enhanced in order to ensure visitors’ travel experience

➢ Continue to deal with pollution; enhance the construction of smart city

• In terms of residents' perceptions, people are less satisfied with local environmental protection than security 

situation and medical services, which indicates that Yangshuo has good security management and tourism has 

played a role in promoting local medical service

• Pollution issue has become prominent, disturbing the normal life of residents. Efforts in preventing and 

controlling air and water pollution should be enhanced

• Expand the application and monitoring coverage of technologies in building a smart city

3 Monitoring Report (results）
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3.5 Tourism planning and control
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Figure 3-5-1 Tourists perception of 

transportation convenience
Figure 3-5-2 Tourist satisfaction with 

sign system of transportation
Figure 3-5-3 Tourist perception of    

transportation price

Tourists are basically satisfied with the transportation in Yangshuo, indicating that transportation of Yangshuo is well managed. The 

proportion of tourists who think transportation is convenient and sign system is functional has increased compared to 2021, but the 

proportion of those who think transportation is reasonably priced has decreased slightly.

 Transpor ta t ion： in f rast ructure  is  improved and tour is ts  fee l  sa t is f ied

Improved convenience Improved sign system Decreasing satisfaction with price

Strongly disagree  Disagree Neutral      Agree  Strongly agree Strongly disagree  Disagree Neutral      Agree  Strongly agree Strongly disagree  Disagree Neutral      Agree  Strongly agree



Electromobile has become the dominant option for tourists in

Yangshuo. Due to the flawed road system and insufficient

transportation facilities in scenic spots and hotel clusters,

parking lots are scarce and expensive, making it impossible to

meet the transportation needs of tourists.
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Figure 3-5-4 Transportation choice of tourists in Yangshuo

 Tr a n s po r ta t i on  a n d  t o u r i s t  f l ow  m a n a g em e nt :  i n f r a s t r uc tur e  i s  i m p r o ve d  a n d  t o u r i s ts  f e e l  s a t i s f i ed
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Tourists prefer popular scenic spots;

the management of tourist flow

needs to be improved

The distribution of tourists in space is uneven. People

prefer to visit popular spots, the management of tourist

flow management needs to be improved

Figure 3-5-5 Scenic spots visited by tourists

3 Monitoring Report (results）

3.5 Tourism planning and control

Electromobile Car         Bike       Taxi          Boat        Bus       Walk    Others

1 Yangshuo West Street 2 Li River Rafting 3 Twenty yuan  4 Luotuoguojiang 5 Mud Bath 6Yueliangshan  

7 Darongshu 8 Sanqianli 9 Qianguqing 10 Jiumahuashan 11 Former residence of Xu Beihong 12 Longjing River 

Rafting 13 Ruyifeng Ropeway  14 Yangshuo Theatre 15 Shilihuanglang 16 Xianggong Mount  17 Xingping ancient 

town 18 Yulong River 19 Others 

1      2        3      4       5      6       7       8       9      10    11    12     13     14    15     16    17   18 19



➢ “One core Two pieces Three belts” tourism spatial layout

The spatial layout of regional tourism in Yangshuo County includes "one core" -

Yangshuo County as the center, "two pieces" - Putao area and Xingping area, 

"three belts" - Li River basin, Yulong River basin, Jinbao River basin development 

belt. They form the overall skeleton of tourism in Yangshuo.

Figure 3-5-2 Tourism land use in major tourism towns in Yangshuo County（2006-2020)（unit：hectare）

➢ The challenge of land use

The rapid development of tourism has occupied 

more and more land. However, if too much land 

is used for tourism, it may damage local ecology, 

cause insufficient reserve resources of arable 

land and increase pressure on the protection of 

arable land and permanent basic farmland.

➢ Major tourism towns has different priorities in land use

The proportion of urban construction land in Yangshuo

town, which is the "one core", is significantly higher 

than that of other tourism towns (11.42%); Xingping

town, which is located in the Xingping area of the "two 

pieces", is dominated by functions such as sightseeing 

with local experience, so the proportion of scenic spots 

and natural and cultural attractions is significantly 

higher than that of other towns (41.89%). 

Types of land use Yangshuo Town Baisha Town Fuli Town Xingping Town Gaotian Town Yangdi Town

Total land area 7528.95 15383.14 23285.21 31376.89 15492.93 10263.55

Forests 1831.07 4667.48 6344.59 10028.94 7984.56 5632.98

Urban construction
860.1 121.27 116.23 49 50.06 0

11.42% 0.79% 0.5% 0.16% 0.32% 0

Mining and Independent 

Construction

71.15 160.07 110.98 133.4 134.88 30.56

0.95% 1.04% 0.48% 0.43% 0.87% 0.3%

Rural residence

139 402.99 498.75 375.94 392.92 125.35

1.85% 2.62% 2.14% 1.2% 2.54% 1.22%

Scenic spots and natural 

and cultural attractions

1940.64 2168.54 3899.89 12143.08 876.71 2397.79

25.78% 14.1% 16.75% 41.89% 6.3% 23.36%

Others
411.84 811.73 4584.22 1179.71 545．08 496．98

5.47% 5.28% 19.69% 3.76% 3.52% 4.74%

 T h e  p r o b l em  o f  t o u r i sm  l a n d  p l a n n i n g:
t he pr om i nent  l a nd  us e  i s  f o r  t our i sm ;
t h e  c o n f l i c ts  o f  l a n d  u s e  a r e  i n t e nse

3 Monitoring Report (results）

3.5 Tourism planning and control



➢ Enhance scientific planning and promote the sustainable development of tourism in Yangshuo

• Draw a scientific plan of multi-level tourism development including county, town and village areas; Integrate advantageous 

tourism resources, highlighting characteristics, creating quality products and promote the innovative development of 

tourism in the county.

• At present, the development of Yangshuo tourism is still centered on its unique natural resources, and it needs to follow the 

strategy of sustainable development and adopt protective development measures to avoid the destruction and over-

exploitation of natural resources.

• To increase the attractiveness of the cultural experience tour, it is necessary to dig deeper into the folk culture of Yangshuo

to develop cultural and creative products that are unique to the regional characteristics of northern Guizhou; in terms of 

community residents, to improve their hospitality to tourists is important.

➢ Improve the transportation in Yangshuo County and public awareness of transportation safety

• Electromobile has become the first choice for travel within the county, followed by traffic chaos and disorder in vehicle rental 

industry, which negatively affects Yangshuo's cityscape, tourists' travel experience, and traffic safety.

• It is suggested that the government should: improve the traffic network in the county and the management system of the 

vehicle rental industry; strengthen the construction of non-motorized lanes and greenways in the core scenic spots and on 

the roads between adjacent scenic spots; inform tourists and residents of traffic safety; improve the standardization of 

driving in order to protect personal safety.

Summary

3 Monitoring Report (results）



 N a t u r a l  d i s a s te r s  f r e q u en t l y h a p p e n  u n d e r  t h e  c o n t ex t  

o f  c l i m ate  c h a n g e ;  t h e  a t t e n t i o n  s h o u l d  b e  p a i d  t o  t h e  

r e s i l i en ce  o f  t o u r i s m

➢ All indicators can meet the secondary standards of ambient air quality

➢ Floods are getting more serious every year, 

threatening the recovery of tourism

Figure 3-6-1   The air quality of Guilin City in 2021 compared with 2020

According to the interviews, in recent years, summer 

flooding has become increasingly severe and affected 

economic operations. In 2020, Guilin witnessed nine 

rounds of heavy rainfall; flood rainfall was 50% more 

than previous years. Yangshuo, Yongfu and other 

places broke the historical record of rainfall. According 

to statistics, the city's floods affected 874,000 people, 

causing direct economic losses of 9.32 billion yuan.

3 Monitoring Report (results）

3.6 Tourism and environmental protection

Item
Substance

Daily average 
concentration 

range

Annual 
average 

Compare with 
2019

SO₂ 4~71µg/m³ 11µg/m³ 10.0%↑

NO₂ 7~71µg/m³ 20µg/m³ 11.1%↑

PM10 6~158µg/m³ 45µg/m³ 4.7%↑

CO 0.4~1.6mg/m³ 1.2mg/m³ The same

O₃ 7~167µg/m³ 121µg/m³ 2.4%↓

PM2.5 4~133µg/m³ 29µg/m³ The same

PH value of 
precipitation 3.72~7.66 4.80 0.33↓

Figure 3-6-1 Resident attitude towards 

“tourism causes water pollution”

非常不同

意,13.93%

不同意,23.93%

没影响,32.14%

同意,25.00%

非常同

意,5.36%



 Noise  pol lu t ion  a f fec ts  the  image of  dest inat ion

➢ Noise disturbs the normal life and rest of people ➢ Monitoring data: quality decline of sound environment

• In the regional sound environment section, the average daytime

equivalent sound level of regional environmental noise in Yangshuo is

55.6 decibels, evaluated as average (Level 3), down one level from last

year.

• Residents’ tolerance of noise has increased. It may be related to the

change of business pattern and management of commercial district in

Yangshuo.

• Along with the shift of business types, stores are dispersed to the Li 

River bank; the noise in the commercial street is also controlled by the 

management committee, resulting in a reduction of noise decibels. At 

the same time, the residents' long-term expectation for the recovery of 

tourism may also influence their subjective evaluation.

3 Monitoring Report (results）

3.6 Tourism and environmental protection

Figure 3-6-2 Resident attitudes towards “tourism intensifies 

noise pollution”

➢ Dissatisfaction of residents with tourism noise decreases

非常不同

意,11.43%

不同意,21.79%

没影响, 27.86%

同意,32.14%

非常同意,7.14%



 The t rea tment  o f  so l id  w astes is  e f fec t ive

3 Monitoring Report (results）

3.6 Tourism and environmental protection

Figure 3-6-3 Tourist attitudes towards “waste 

treatment is effective”

Yangshuo has been promoting the collection and removal of garbage in the whole area of villages, and has been deeply 

implementing the classification of domestic garbage and the comprehensive utilization of solid waste. The coverage rate of 

domestic waste collection, transfer and disposal system in administrative villages reached 100%.  Yangshuo Ecological Park 

with a total investment of RMB 643 million was put into operation in 2021.

Figure 3-6-4 Tourist attitudes towards 

“tourism makes the community and streets 

cleaner”

Figure 3-6-5 Tourist perception of 

the hygiene condition of scenic spots

非常不同

意,1.79% 不同

意,7.14%

没影

响,22.14%

同

意,51.07%

非常同

意,18.21%

非常不同

意,1.43%
不同意,4.29%

没影响,28.57%

同意,47.14%

非常同

意,18.57%

非常不同

意,2.50%

不同意,6.79%

没影响,27.86%

同意,50.00%

非常同意,13.21%



 Cul tura l  landscape needs  to  be  improved

➢ The prominent growth of public awareness of 

environmental protection

➢ Insufficient exploration of local cultural resources

• At present, most of B&Bs, farmhouses and tourist villages in 

Yangshuo still operate in isolation. Many tourist attractions and 

stores use saturated colors and large font sizes in their designs 

to attract attention, and some of advertising slogans are vulgar, 

damaging the harmony of landscape and the image of 

Yangshuo as a destination.

• Yangshuo's current tourism products are not different from 

those developed since last century. As of August 2022, visitors 

on Ctrip.com have been scolding the Qiangu scenic spot for its 

"multiple ticket prices," superficial performances, and and

homogenized landscapes.

3 Monitoring Report (results）

3.6 Tourism and environmental protection

Figure 3-6-6 Residents attitude towards “tourism intensifies 

noise pollution”

➢ Resource development needs to cater to new needs and 

seek innovation

非常不同

意,6.43%

不同意,23.21%

没影响,43.93%

同意,17.14%

非常同意,9.64%



4 Monitoring Report (results）

 T he c ha nne l s a nd l e ve l s o f p ar t i c i pa t i o n o f th e i n t e r v i ew ed r es i d ent s i n to ur i s m a r e not var i ed , and

t h e p h e n o m en on o f h o m o g e n i z a t i o n i s s e r i o us

➢ Vicious competition exists. The tourism has suffered large losses due to the pandemic and natural disasters. Local tourism workers faced many difficulties,

including decreasing incomes and rising prices. and the deterioration of income levels and employment of and rising prices are increasingly pressing issues.

 N a t u r a l d i s a s te r s f r e q u en t l y d i s t u r b ed t o u r i sm , w h i ch i s u n d e r g r e a t p r e s s u r e

➢ The core tourist attractions in Yangshuo are all located mainly along the rivers, with a concentration of services and facilities. The frequent floods make

local tourist activities prone to stagnation, causing losses to fixed assets, production materials, etc., negatively affecting the image of local tourism.

➢ The current rebound in arrivals of inbound tourists is not obvious; tourists’ purchasing power and travel time are on the decline; the market oversupply trend

is prominent; the development of local tourism is facing operational difficulties, capital shortage, lack of resources, staff shortage and other challenges

Xingping ancient town after flood Scenic spots need to be maintainedFlood invades major scenic spots



4 Current Problems

 The uniqueness  of  the  consumer  industry is  w eakened,  and bus iness  chaos f requent ly occurs

Under the impact of pandemic transnational tourism, the decrease of international tourists has led to a significant structural

shift in local consumer industry in Yangshuo. The influx of large amounts of domestic capital and consumer industries has to

some extent weakened the spatial characteristics of cross-cultural consumption. A large number of homogenized tourism

consumer industries have largely damaged the original supply of quality tourism products and services. The high concentration

of consumption places, including beer fish and nightclubs in tourist attractions as long as cases of forced canvassing and

compulsory consumption, have had a negative impact on the image of tourist destinations.

Wordle of comments on Shili Gallery and Xingping ancient town Unpleasant color scheme of 
farmhouse hotel

Massive influx of vendors



4 Current Problems

 The coordination of destination spots needs to be improved

The results of the research show that in terms of ecological landscape renovation and restoration, flood disaster management,

Yangshuo County has increased its efforts to rectify the situation within its jurisdiction, but a considerable number of low-end

B&Bs, farmhouses, tourist villages still operate in isolation and even in vicious competition. The number of stacked, single-style

signs and advertisements seriously affect the overall image of destination.

The disharmony between architecture 
and natural landscape

Shabby signboard affects the 
destination image

Low-quality concentration of B&Bs



5 Suggestions for Improvement

 Improve the ability to provide public service and the supply level of tourism facility

➢ Effectively absorb external resources and social capital into local development, and mobilize all parties to participate in the development

of tourism in a positive and inclusive manner

➢ With the opportunity of local tourism development, further optimize local infrastructure construction and enhance transportation linkage

capacity

 Enhance the supervision of products and services; develop positive operation pattern

➢ Yangshuo has developed a special supply of consumer products and services in interaction with domestic and foreign tourists.

➢ In the process of steadily advancing the development of the tourism, social issues arising in the course should be given priority and

positive response.

➢ Continuously optimize the overall market environment and business order in Yangshuo, cultivate and enhance the awareness of

residents and tourism practitioners in environmental protection, tourism development, and business philosophy

 Upgrade travel experience; explore potential types of consumption and sightseeing

➢ Promote real-time updating of tourism information systems and high-quality supply of service facilities in the region

➢ Encourage the development of sharing economy and enhance the quality and efficiency of the development of diversified forms of tourism

such as self-guided tours, parent-child tours and customized tours

➢ Focus on consumption needs and preferences of specific tourism market, and deeply explore the night-time economic model and the

natural and cultural landscape of Yangshuo in festivals

➢ Mitigate the harms of weather, natural disasters and other unforeseen conditions on tourism



5 Suggestions for Improvement

 Enhance the anti-risk ability of industries; improve the recovery capacity of local tourism

➢ To deal with the impact of annual flood disasters in the region, it is necessary to both figure out the root cause and improve

warning mechanism

➢ On the one hand, the local responsible entity should adhere to the construction of long-term early warning mechanism for

natural disasters and improve the emergency warning mechanism and real-time monitoring system

➢ On the other hand, communication systems, SMS notification, network warning, information release and other diversified ways

should be integrated, in order to achieve multi-channel full coverage. Early notification of information and active prevention of

flood disasters should also be enhanced.

 Follow the latest policy and regulations of pandemic control; prepare for the recovery of tourism market

➢ Strengthen the training in tourism industry, improve the knowledge of personnel about the latest policies and management

methods

➢ Seize the tourism dividend after the pandemic, innovate tourism publicity and production, expand tourism service supply

➢ Make good emergency plans, improve the quality of medical service, and provide effective treatment for tourists attacked by

illnesses



6 Summary

 The goal  of  monitor ing and goal  at tainment

➢ The monitoring period is 9 days; the overall research is completed on six major topics of Yangshuo tourism: "Tourism and

Community", "Tourist Satisfaction", "Tourism Economy and Resilience in the pandemic", "Health and Safety", "Tourism Planning

and Control", and "Tourism and Environmental Protection”; the annual monitoring report was finished. The report discovers that

Yangshuo is able to maintain stable economic and social development against the backdrop of normalized pandemic

prevention and control. The chaos in tourism has been gradually solved, with overall high support and satisfaction from

residents and tourists. However, long-term pandemic prevention and control has caused great damage to tourism development,

and difficulties such as insufficient investment incentives and pressure on employment i need to be addressed.

 The methods and procedures  of  moni tory need t  be  improved

➢ This monitoring work was carried out after the flood attacked Yangshuo. On the one hand, some businesses have not resumed

normal operation, so the flood had an impact on the efficiency and quality of research on small enterprises and tourism

practitioners; On the other hand, the impact of continuous rainstorm also affected the monitoring of environment, water quality,

air quality and other aspects during the flood period; Finally, given that the flood affected the operation of tourism enterprises

and bamboo rafting along the Yulong River, the lack of relevant research may lead to incomplete monitoring results. In addition,

due to the lasting entry control policy, although the number of foreign tourists increased slightly since 2011, it remains small in

general. In the future, a more scientific plan of monitoring should be drawn.



6 Summary

 The moni tor ing  content  can be  improved under  the  new  s i tuat ion  of  pandemic  contro l

➢ The monitoring in the past year was carried out chiefly based on the conventional practice. On the one hand,

some new topics on sustainable development, such as the saturation of tourism market supply, corporate

social responsibility, urban-rural differences could be included in the future. On the other hand, with the change

of policies, the impact of pandemic on Yangshuo's tourism should be entirely reviewed. In general, the

monitoring team should adjust the focus and content of research, according to the new reality of pandemic

control, in order to ensure the continuity, timeliness and scientific nature of the monitoring work of sustainable

tourism development.


